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You are surrounded by people
who are doing at least as well
as you are, if not better. We
are very busy people, but the
PROFIT 100 CEO Summit was
more than worth the time. It
pumped me up. I came back
very motivated and excited
about my business. I think the
Summit is the best thing since
sliced bread. I would come
back 18 more times.

Arie Koifman
Servomax Inc.
PROFIT 100 winner
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TEL: (416) 764-1224 FAX: (416) 764-1406 EMAIL: adsales@PROFIT.rogers.com WEB: PROFITguide.com

PROFIT 100 = June Founded in 1988, the PROFIT 100 is Canada’s
largest annual celebration of entrepreneurial achievement. Ranking the nation’s
Fastest-Growing Companies by five-year revenue growth, the PROFIT 100
profiles Canada’s most successful growth companies. The PROFIT 100 consistently
generates national media coverage beyond the pages of PROFIT. The PROFIT
100 CEO SUMMIT provides an intimate opportunity for sponsors to interact
with the leaders of PROFIT 100 companies through an exclusive invitation-
only event and ongoing participation with the group throughout the year.

PROFIT HOT 50 - September As the only comprehensive snapshot
of successful new businesses, the PROFIT HOT 50 highlights the nation’s top

50 Emerging Growth Companies, ranked by two-year sales growth. The
PROFIT HOT 50 sponsorship package includes the popular GrowthCamp. Designed
as an exclusive three-day learning and networking conference for CEOs of
PROFIT HOT 50 companies, GrowthCamp is the ideal place to meet Canada’s
most ambitious entrepreneurs as they discuss their successes, challenges, and
aspirations for the future. It's also a perfect way to find new golf partners.

This exclusive event is invitation-only and hosted outside the Toronto area.

PROFIT W100 - November Only PROFIT celebrates the 100
largest and most successful entrepreneurial firms owned and operated by
women. With PROFIT’s celebration of Canada’s Top Women Entrepreneurs
comes a unique opportunity to sponsor the exclusive W100 Idea Exchange in
November. Ask your rep how you can be associated with one of the most
inspiring business events of the year.
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I congratulate PROFIT
Magazine’s foresight to
invest in Canada’s growing
economy, by getting involved
and supporting Canada’s best
entrepreneurial successes.

Doyle Buehler, Mytego.com
PROFIT HOT 50 winner

PROFIT
GHROWWTH PLANNER
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PROFIT

PROFITguide.com

Talk about Growth PROFITguide.com is the ideal site to
reach Canada’s most successful entrepreneurs and business-purchase
decision-makers. PROFITguide.com users are educated business
operators who are heavy consumers of Internet content and
magazines, but light newspaper readers.

PROFITguide.com has joined forces with Canadian Business Online, the
news and information portal for today’s business leaders. You'll now find the
entrepreneurial news, tips, and profiles you've come to expect from PROFIT

in the “Entrepreneur” channel of Canadian Business Online. Better yet, you'll
enjoy the leading management, economic and investment coverage of our
sister publications, Canadian Business and MoneySense. It's all the insight

and information an entrepreneur needs, in one easy-to-use online destination.

Focused Online Sponsorship Opportunities
E-NEWSLETTERS

PROFIT-Xtra: This html newsletter offers 16,000 subscribers.

PROFIT GROWTH PLANNER: Our new weekly guide to building
a better business.

SPECIAL MICROSITES Sponsor-specialized microsites and

compelling online content.

PROGRAM-ISSUE MICROSITES Capture the online opportunities for PROFIT
issues and events, including PROFIT 100 (June), PROFIT HOT 50 (September/October),
PROFIT W100 (November), and the Opportunity & Outlook Guide (December).

ADVERTISING SUPPLEMENTS Position your message in a context that is

both useful and credible with a single-sponsored online-only supplement.

ONLINE EVENTS Showcase your products and services to our audience of
entrepreneurs and generate highly qualified leads more cost effectively than
any available marketing vehicle.

For more information contact:

T: 416-764-2460 or 416-764-3142

E: rmionlinesales@rci.rogers.com
www.rogersdigitalmedia.com/ad-guidelines

TEL: (416) 764-1224 FAX: (416) 764-1406 EMAIL: adsales@PROFIT.rogers.com WEB: PROFITguide.com




national rates 2009

National 4-Colour

Frequency 1x 4x 8x 12x 16x 20x 22x
Page $18,180 $17,640 $17,105 $16,590 $16,095 $15,615 $15,145
2/3 Page $15,455 $14,955 $14,540 $14,100 $13,680 $13,275 $12,875
1/> Page $12,725 $12,350 $11,970 $11,610 $11,265 $10,930 $10,600
1/3 Page $8,180 $7,340 $7,695 $7,465 $7,240 $7,025 $6,815
Banner $10,000 $9,700 $9,410 $9,125 $8,850 $8,590 $8,330
1/2 DPS $25,450 $24,695 $23,945 $23,225 $22,530 $21,860 $21,205

National B/W

Frequency 1x 4x 8x 12x 16x 20x 22x
Page $14,545 $14,110 $13,685 $13,270 $12,875 $12,490 $12,120
2/3 Page $12,360 $11,995 $11,630 $11,280 $10,945 $10,620 $10,300
1/> Page $10,180 $9,880 $9,580 $9,290 $9,015 $8,745 $8,480
1/3 Page $6,545 $6,350 $6,160 $5,970 $5,795 $5,620 $5,455
Banner $8,000 $7,760 $7,525 $7,300 $7,080 $6,870 $6,665
1/2 DPS $20,360 $19,755 $19,155 $18,580 $18,025 $17,490 $16,965

Ontario 4-Colour

Frequency 1x 4x 8x 12x 16x 20x 22x
Page $12,725 $12,350 $11,975 $11,615 $11,270 $10,935 $10,650

Premium 4-Colour

Frequency 1x 4x 8x 12x 16x 20x 22x
0BC $22,725 $22,050 $21,380 $20,735 $20,120 $19,520 $18,935
IFC DPS $41,815 $40,570 $39,340 $38,155 $37,015 $35,915 $34,835
IBC $20,905 $20,285 $19,700 $19,075 $18,510 $17,960 $17,420

Creative opportunities
Inserts, polybags, gatefolds and other opportunities are available on request.

Editorial adjacencies
PROFIT offers several editorial adjacencies as key anchored advertising positions.
These advertising opportunities are available at a 10% premium.

Frequency rates may be applied for combined buys.

e Effective February 1, 2009. For black plus one process colour,
Business MoneySense add 15% to black & white rates. Regional rates available upon
request. Frequency rates may be applied for combined buys.

TEL: (416) 764-1224 FAX: (416) 764-1406 EMAIL: adsales@PROFIT.rogers.com WEB: PROFITguide.com




Advertising Information

Mechanical Requirements
Trim Size of Magazine: 7 7/8"” width x 10 3/4” depth

Ad Format Trim Size (WxD) Please build ad to this size Bleed Area Live Area
Double page spread 15 % x 10 %"
Full page 7 % x 10 %"
% Page Vertical 5% x 10 %"
'» Page DPS 15 % x5 %" o , o .,
'» Page Horizontal 7% x5%" Mlgler;g:ljiiirlw/ Mmil:;ilijr: t?ifrry
/2 Page Island 5x77%"
"5 Page Vertical 2% x10 %"
/5 page square 476 x5 %"
Banner Ad 7% x2"

BLEED: For ads intended to bleed, please add an 1/8” beyond trim size

LIVE: Please allow 1/4” of type safety inside trim size

NOTE: Hold all type matter or illustrative material not intended to trim to a minimum of %2 (6 mm) from outside trim edges and include s gutter
allowance for spreads (saddle stitch) and "a gutter allowance for spreads (perfect bound). Publisher is NOT responsible for line-up of type or image
running through the gutter on spreads or single pages to adjacent insert. Running type or image through the gutter is STRONGLY discouraged.

Production Process

Printing: High speed, web offset lithography
Format: Computer-To-Plate

Binding: Saddle Stitch

Magazine Trim Size: 7 "% Wide x 10 % Deep

Supplied Advertising Materials

PDF/X-1a, or a generic PDF, minimum 300dpi with all fonts embedded,
created to digital Magazine Advertising Canadian Specifications (dMACS)
(http://magazinescanada.ca/dmacs.php?cat=dmacs) accompanied by a
dMACS standard proof. For further information regarding magazine industry
standards, please refer to Magazines Canada www.magazinescanada.ca. For
further information regarding Rogers Publishing specifications refer to
www.rogersdigitalads.com or contact Production Manager at (416) 764-2031.
Every attempt is made to verify the supplied file to the supplied proof,
however, Rogers Publishing does not accept responsibility for colour or colour
trapping or material content that does not conform to digital Magazines
Advertising Canadian Specifications (dMACS). Production charges may apply
for material not supplied to specification.

Material must be supplied by the advertiser. Production materials, proofs,
copy and customs forms must be sent with brokerage fees and transportation
“prepaid” to MAGAZINE NAME, Consumer Production Department, One Mount
Pleasant Road, 11th Floor, Toronto, Ontario, M4Y 2Y5. For further information
please contact Production Manager at (416) 764-2031.

dMACS Specification Capsule

Screen Ruling: 133 or 150 LPI

UCR: 300% maximum

GCR: 75% maximum

Digital Files: PDF/X-1a:2001 (www.magazinescanada.ca for details)

Colour Control Bars: minimum 25/50/75+ solid patches

Proofs: MAC approved proofs, from the final file

Stocks & Inks: Matching ANSI CGATS TR 001 and tolerances as per ISO 2846-1
Tone Value Increases: Yellow = 18%, Magenta = 20%, Cyan = 20%, Black =
22% + 4%

Live Area: Minimum of 1/4” inside trim

Bleed Area: Minimum of 1/8” beyond trim

Trapping: .0017" or .125 pts

PROFIT

TEL: (416) 764-1224 FAX: (416) 764-1406 EMAIL: adsales@PROFIT.rogers.com WEB: PR

Methods for Material Submission

1.) AD TRANSPORT - dedicated file transfer software available on our
website www.rogersdigitalads.com. Please note automatic notification
will be sent to Production Manager from Ad Transport system once file
is transferred successfully. In order to ensure proper reproduction of
colour and material content, please supply contract colour proof. For
further detail on Rogers Publishing proofing requirements, please refer
to www.rogersdigitalads.com “Proofing Info”.

2.) CD-ROM - Deliver with contract colour proof via courier to MAGAZINE
NAME, Consumer Production Department, One Mount
Pleasant Road, 11th Floor, Toronto, Ontario, M4Y 2Y5.




national rates: terms & conditions

GENERAL TERMS AND CONDITIONS

The applicable insertion order (to the extent it does not conflict with the
terms hereof), the then current rate card of the publication(s) to which the in-
sertion order relates (“Publication”) and Publication’s then current advertising
specifications are incorporated by reference into these terms and conditions
and are collectively referred to as the “Agreement”. The person(s), firm or
corporation contracting with Rogers Publishing Limited (“Publisher”) for the
insertion of advertising in Publication, whether as principal (“Advertiser”) or
as agent (“Agency”), shall be deemed authorized for all purposes relating to
the Agreement.

Rates and Commissions

(a) Publisher reserves the right to change its advertising rates at any time.
Rate changes shall be made at least 30 days in advance of the closing
date of the first issue to which such rates apply. If a rate change is not
acceptable to Advertiser or Agency, it may, within 15 days of notification
of such rate change, cancel the Agreement without incurring short rate
charges (excluding multi-year discounts).

(b) Advertising rates are subject to the addition of applicable taxes, includ-
ing Goods and Services Tax (GST), Harmonized Sales Tax (HST) and a
Quebec Sales Tax (QST) where applicable.

(c) Agency commissions equal to up to 15% of gross billings for space,
colour, position or special insert stock are payable to recognized agen-
cies only. Commissions are not payable on extra mechanical charges,
reprints, split runs and other such charges.

(d) Any negotiated discounts are only applicable to and available during
the period in which they are earned. Rebates resulting from any and all
earned advertiser discount adjustments must be used within 6 months
after the end of the period in which they are earned, and will expire if
unused during such period.

Billing and Payments

(a) Advertiser and Agency shall be jointly and severally liable for payment of
all invoices for advertising published in Publication.

(b) Amounts invoiced are payable upon receipt of invoice. Interest shall
be charged at a rate of 1%2% per month (18% per annum) on amounts
outstanding for more than 30 days from the date of invoice.

(c) Invoiced amounts are payable at Publication’s office in Canadian funds,
or equivalent funds at the rate of exchange prevailing at the time of pay-
ment.

(d) Publisher reserves the right to change the payment terms to cash with
insertion order at any time.

Cancellation

(a) Cancellation of the Agreement by Advertiser or Agency is subject to Pub-
lisher’s approval, in its sole discretion. Agreements for covers, special
positions and inserts may not be cancelled by Advertiser or Agency. No
cancellations shall be accepted by Publisher after the closing date for
advertising space. Short rate charges shall apply to all cancellations by
Advertiser or Agency.

(b) Publisher may, at its option terminate this Agreement for the breach
of any term hereof. Upon termination for breach, all charges incurred,
together with short rate charges, shall be immediately due and payable.

Advertising Materials

(a) All advertising copy is subject to Publisher’s approval and Publisher
may without notice and without liability reject, discontinue or omit any
advertising for any reason at any time.

(b) The word “Advertisement” shall be placed above copy which Publisher
determines resembles Publication’s editorial material or that is not im-
mediately identifiable as an advertisement.

(c) Publisher shall not be responsible for colour or colour trapping or
advertising copy that does not conform to digital Magazines Advertis-

PROFIT

ing Canadian Specifications (“dMACS”). Advertising material must

be accompanied by a dMACS standard proof. For further information
regarding magazine industry standards, please refer to Magazines Canada
www.magazinescanada.ca or dMACS http://magazinescanada.ca/dmacs.
php?cat=dmacs. Proofing requirements may also be found on www.
rogersdigitalads.com under "Proofing Info".

(d) Publisher may insert the advertising anywhere in Publication in its dis-
cretion, and any condition on orders or copy instructions involving the
placement of advertising shall be treated as a positioning request only
and cannot be guaranteed. Publisher’s inability or failure to comply with
any such positioning request shall not relieve Advertiser or Agency of the
obligation to pay for the advertising.

(e) Publisher shall not be obligated to return any advertising material.

(f)  Any advertising published in Publication may, in Publisher’s discretion,
be published and archived by Publisher or any anyone authorized by
Publisher, as many times as Publisher and those authorized by Publisher
wish, in and on any product, media and archive (including anything in
print, electronic or other form).

Warranties, Indemnities, Limitations

(a) Advertiser and Agency shall be jointly and severally liable for all content
(including text, representation and illustrations) of any advertising
printed. Advertiser and Agency shall jointly and severally indemnify
Publisher, its affiliates and their respective officers, directors, employees,
contractors and agents against any and all liability and costs including
any legal fees arising from a breach of this Agreement and/or resulting
from the publication of the advertising materials, including without limi-
tation, defamation, illegal competition or trade practice, infringement of
trademark, trade name, or copyrights, and violation of rights of privacy,
property or contract.

(b)  Publisher shall not be responsible for errors or omissions in any advertis-
ing materials provided by Advertiser or Agency (including errors in key
numbers) or for changes made to such advertising after the applicable
closing date.

(c) Advertiser and Agency agree that Publication shall be under no liability
for the failure, for any reason, to publish any advertising or circulate any
issue of Publication.

General

(a) If Agency has entered this Agreement on behalf of Advertiser, Agency
confirms that Advertiser has been provided with a copy of the terms
hereof.

(b) This Agreement constitutes the entire agreement between the parties
with respect to its subject matter and supersedes all prior agreements
and understandings relating to the subject matter. No changes to this
Agreement shall be effective unless made in writing and signed by the
party sought to be bound.

(c) For clarity, Publisher shall not be bound by any conditions, printed or
otherwise, appearing on Advertiser or Agency contracts, orders or in-
structions which conflict with, vary or add to these terms and conditions.

(d) Neither Advertiser nor Agency may assign any rights or obligations under
this Agreement.

(e) Advertiser and Agency agree not to make promotional or merchandising
reference to Publication in any way without the prior written permission
of Publisher in each instance.

(f)  No provision of this Agreement shall be deemed waived by a course of
conduct unless such waiver is in writing signed by all parties and stating
specifically that it is intended to modify this Agreement.

(g) This Agreement is governed by and construed in accordance with the
laws of the Province of Ontario and the federal laws of Canada applicable
therein. Any proceeding relating to the subject matter of this Agreement
shall be within the exclusive jurisdiction of the courts of the Province of
Ontario.
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