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Editor’s Note
PROFIT is more than a magazine for Canada’s fast-track entrepreneurs – it’s their 
business partner. While other publications mull over stock-market turmoil, profile 
career executives and dissect corporate scandals, PROFIT devotes itself to the most 
important issue for Canadian business owners: how to find opportunity and seize it. 
In fact, PROFIT is Canada’s most respected magazine on the management practices  
of successful entrepreneurs and how to overcome the challenges that today’s  
enterprises face.

For 27 years, PROFIT has provided critical analysis of key business, technological  
and social trends that helps business decision move their companies forward – fast. 
We will continue to deliver the insights they need to succeed in 2009 and beyond.
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Editor, PROFIT
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February/ 
March

Jan 14 Jan 20 Feb 16 How to Win in a Recession: Told by CEOs  
who have been there
The New Rules of Customer Service: What every  
entrepreneur needs to know about what today’s customers want 
and how to deliver it.
Selling your Business: The ins and outs of this process

April/May March 4 March 11 April 2 7 Ways to Find Hidden Potential: Driving growth through 
leadership in 7 different categories
Technology for Troubled Times: Adopting technology, e.g. 
tools for online, software, in-house printing and mobile – to 
cut costs and improve productivity
Also in this issue:  
How to save money and the planet at the same time: 
Written by green business consultant and former leader of the 
Green Party of Canada, Jim Harris, this piece will explain the 
many opportunities for entrepreneurial businesses to reduce their 
carbon footprint while actually INCREASING their profitability.
The paperless office — it’s possible!!! A report on the  
benefits of going paperless, with analysis of two companies 
that succeeded in becoming paperless — and now love it.   

June May 6 May 13 June 4 PROFIT 100: 21st Annual: The definitive list of Canada’s  
Fastest-Growing Companies

Outsourcing 
Unified Communications

PROFIT 100  
CEO Summit

September/
October

Aug 12 Aug 19 Sept 10 PROFIT HOT 50: 10th Annual: Exclusive Ranking  
of Canada’s Emerging Growth Companies

Exporting 
Back to Business

PROFIT HOT 50 
GrowthCamp

November Sept 16 Sept 23 Oct 15 PROFIT W100: 11th Annual: Ranking of Canada’s  
Top Women Entrepreneurs

Entrepreneur Education
Small Business
Green Wheels 

PROFIT W100
Awards Event

December Oct 28 Nov 4 Nov 26 2010 Opportunity & Outlook Guide: 14th Annual  
Ranking of the Best Business Opportunities
Canada Export Achievement Awards: Who is winning abroad, 
and how?

Active Retirement
Starting a New Business
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from the editor

ALL THE DEBATE OVER OTTAWA’S WILLINGNESS TO SLIDE BACK
into deficit is much ado about nothing. It’s like worrying whether to eat that extra
piece of pumpkin pie during Christmas dinner—a small indulgence that you can
work off on Boxing Day (provided you do work it off).

But there’s a bigger deficit that bodes ill for a country that wants to maintain its
status as a world economic leader (or, at least, a close follower). It’s the dearth of busi-
ness-savvy, entrepreneurial youth.

Don’t get me wrong: many are out there. One is Ray Cao, president of Impact En-
trepreneurship Group, the largest student-run entrepreneurship organization in
Canada. Another is Boris Remes, chairperson of Enterprize, the country’s biggest
student-run business-plan competition. When I first met them in November, they
were in the heat of preparations for Global Entrepreneurship Week, which, like Impact
and Enterprize, exists to inspire and develop the next generation of entrepreneurs.

Boris and Ray preside over organizations that, between them, have hundreds of
volunteers and many paying sponsors. Thanks in part to their efforts, their organiza-
tions are growing. No wonder: Boris and Ray are bright, ambitious and energetic.
More impressively, their confidence, composure and vision are far beyond their years.
They’re scary good kids who’ll make for successful entrepreneurs.

How’d they get that way? Credit their exposure to entrepreneurship from a young
age. Boris, 21, came to Canada five years ago as an international student; his family
is still in Kazakhstan, where his father runs a successful chain of fitness centres. Now
22, Ray came here with his mother when he was three years old, while his dad ran
hotels and developed commercial property in their native China. “Entrepreneurship
is as fundamental as math or science,” says Ray. “It’s a basic language of life.”

But who’s teaching that tongue to the millions of kids who don’t have entrepreneurs
for parents? It’s not our secondary schools, where some “business” courses focus on
typing and PowerPoint. “The school system moulds people who won’t realize their
full potential,” complains Ray. “It points you down the safest path.”

Fortunately, some might learn the language by working for entrepreneurial com-
panies. Others might catch the bug accidentally—say, by watching TV’s Dragons’
Den—and then hone their managerial skills in post-secondary courses or commu-
nity training programs. But what if all the kids with entrepreneurial potential got
into the game earlier, and all the bad ones got a taste of the toil, stress and failure that
accompany business ownership before taking the real plunge? The chance of market-
able innovation and effective execution intersecting in this country would increase
by an order of magnitude—and federal deficits would become a thing of the past.

Entrepreneurship is as fundamental as math and science. It’s time our schools
treated it that way.

HELP FOR HARD TIMES
Looking for downturn-focused guidance? You’ll find it in stories bearing our Help for
Hard Times stamp, and in a special section on our website at PROFITguide.com.

The bigger deficit

If Canada is to stay fiscally fit
in the future, the surplus we really need
is in good young entrepreneurs

I INVITE YOUR FEEDBACK on anything you see
in PROFIT. Please send your comments to me at
Ian.Portsmouth@PROFIT.rogers.com

Entrepreneurship
is as fundamental

as math and
science. It’s time

our schools treated
it that way
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